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TOOLKIT

Visual Identity Guidelines



This manual describes the visual identity 

guidelines of Cities Development Initiative for 

Asia (CDIA).

It is designed to establish a consistent and 

recognizable brand across all communication products. 

It provides the visual standards for the preparation of 

all branded materials, color usage and printing 

specifications. 

A well-executed visual identity establishes trust, 

improves visibility and improves the reputation of 

CDIA.

For more information, please contact: analyn.rubenecia@cdia.asia

or cdia_info@cdia.asia. 
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01 CDIA LOGO



The CDIA logo is its central icon. It signals authenticity hence constant representation and use are key to 
increasing its value. While the size of the logo may vary, any version should originate from authorized 

digital files that can be accessed here: https://bit.ly/2SyLjr9

Logo characters, proportions, colors and graphic elements should not be redrawn, typeset, embellished 

or altered in any way.

https://bit.ly/2SyLjr9


CDIA takes pride in its range of financing partners and implementers. Hence, we require to incorporate 
the logos of funders and implementers in all CDIA communication products. Digital files, depending on 

the most suitable format, can be accessed here: https://bit.ly/2w8YJjQ and https://bit.ly/31UQkMF.

https://bit.ly/2w8YJjQ
https://bit.ly/31UQkMF


02 CO-BRANDING



The CDIA logo must be surrounded by an area of clear space to 

create a stronger visual effect and differentiate it from other 
partners. 

Whenever CDIA is the lead agency or sponsor of a particular 

material or event, its logo should appear first, followed by those 
of other partners as listed in alphabetical order. 

For publications and other materials where CDIA is an equal 
partner, its logo should appear equally with those of other 

partners. 



03 TYPOGRAPHY



CDIA uses two fonts:

Droid Serif

Droid Serif is used in CDIA’s institutional publications. It 

a contemporary serif typeface family designed for 

comfortable reading, especially on screen. It is slightly 
condensed to maximize the amount of text, which 
makes it ideal for titles and headings. The font is 

available for download here: https://bit.ly/2SHkNM0

Arial

Arial is largely used in CDIA PPS reports. It is a 

contemporary san serif design, with softer and fuller 
curves than other sans serif styles. It is an extremely 

versatile family of typefaces, which can be used with 
equal success for text setting in reports, presentations, 
and also for display in digital media. 

I. Introduction

In September 2015, ADB 

pledged to double its annual 

climate financing to $6 billion 

by 2020, with $4 billion for 

climate mitigation and $2 

billion for climate adaptation. 

Urban and water operations 

together are expected to 

contribute about $1 billion to 

climate adaptation.

https://bit.ly/2SHkNM0


04 COLOR



The CDIA identity uses two color 

palettes: the main color palette and 
the accent color palette. 

These colors help define CDIA’s 
identity and should be applied to all 

materials . 

The colors in the main palette are 

meant to define the character of 
CDIA. The accent palette on the 

other hand are meant to 
complement the main palette. 

Please note that the colors will 
perform differently, depending on 

printing and paper conditions but it is 
recommended to adjust to match the 
target colors. 

RGB: 119, 147, 60

RGB: 174, 189, 88

RGB: 96, 72, 137

RGB: 106, 52, 120

Main Color Palette

Accent Color Palette

RGB: 167, 33, 37

RGB: 230, 231, 232

RGB: 226, 153, 49

RGB: 40, 132, 96

RGB: 58, 151, 158

RGB: 99,34, 19

RGB: 29, 18, 75

RGB: 169,169,169



05 IMAGERY



Where needed and appropriate, incorporate these illustrations in CDIA’s communication products.



Photos play a crucial role in CDIA’s identity. When selecting photographs, 

remember that they should have both Technical and Editorial Values. 

By technical value, it means that professional photographs should be used 

whenever possible. Otherwise, use photos with high resolution, and those 
that are free from smudges and not blurred.

By editorial value, it means that the photographs tell a story at a glance, 

show what is happening or moment of truth and significance. Meaning it 

has news value.

CDIA strives to create positive  and lasting impact to the cities it works with, 

and that can be reinforced by the use of positive images. 

Core photo requirements of CDIA: environment of the project and 
cityscape; CDIA staff, consultants and partners in action, subject of 

intervention; and close up shot of the infra project/s.



CAPTURE THE ENVIRONMENT

The city view or the larger environment should be captured, especially the city’s distinct feature/s. 



PHOTOGRAPH THE STAFF AND PARTNERS IN ACTION

The value of CDIA to the city should be depicted in the photo. Be sure to include people-in-action when 
going on missions and/or site visits. 



Focus on a subject

FOCUS ON THE SUBJECT

Here are some tips to emphasize the subject:
• Get in closer to fill the frame.

• Use selective focus. Some smartphones can 
defocus the background.

• Simplify the background.



GET A CLOSE-UP SHOT OF INFRASTRUCTURE/SERVICE



Some  Photography Tips:

Use Rule of Thirds to place the subject

Be mindful of natural lines

Look for patterns and symmetry.

Take photos using bird’s eye view



Some  Photography Tips:

Take photos using worm’s eye view

MOST IMPORTANTLY, consider the human element when taking photographs. 



When documenting events:

Take photos depicting engagement. Wait for hand gestures to show action.

Take a wide shot
Consider the foreground, subject and background



06 PUBLICATIONS 
AND REPORTS



CDIA Standard Description

CDIA uses the above text to standardize its description across all reports and publications. 

CDIA is a multi-donor trust fund managed by the Asian Development Bank (ADB). 

It works closely with secondary cities in Asia and the Pacific to address gaps 

in infrastructure development and financing. It uses a demand-driven approach to 

support infrastructure projects that emphasize poverty reduction, environmental 

improvement, climate change mitigation or adaptation, and good governance. To 

facilitate these initiatives at the city level, CDIA provides a range of international and 

domestic expertise that can include, among others, support for project preparation 

studies for high priority infrastructure investment projects.

CDIA is implemented by ADB and Agence Française de Développement (AFD). 

It receives funding support from Austria, France, Germany, Switzerland and the 

European Union. It was established in 2007 by the ADB and the German government 

with the intent of improving the lives of 1.6 billion people in Asia and the Pacific.



CDIA Publication Template

CDIA’s institutional publications should follow the above template. They should use the main color 

palettes and the prescribed typography. 



CDIA PPS Report Template

Unlike our institutional publication template which uses 

circular graphic designs to blend well with our logo, the 

template for CDIA’s PPS reports has been simplified to 

make it easy for consultants and other partners to follow. 

CDIA reports should have five major parts. The first part 

contains the CDIA logo, as well as those of other 

partners: City Hall, Financier and the Consulting Firm 

doing the study.

The second part contains a photograph that best 

represents the study. Three to four photos may be 

combined to provide a more holistic representation.

The third part contains the title of the study, for which 

milestone, and the date the report was submitted.

The fourth part contains any illustration the 

consultants/partners wish to include to supplement the 

photo like maps, sketches, etc.

The fifth part contains the logos of funders and 

implementers of CDIA. 

CDIA reports are written in letter size layout. MORE 

DETAILS can be accessed here: https://bit.ly/37jtwre

https://bit.ly/37jtwre


07 STATIONERY



CDIA Business Card

Our business cards should be printed on both sides. The front side contains relevant contact 
information of the staff or consultant. The back side on the other hand contains logos of all CDIA 

funders and implementers. 

Analyn F. Rubenecia

Communications and Outreach Specialist

Cities Development 

Initiative for Asia

Room 7503-7509

Asian Development Bank Bldg.

No. 6 ADB Ave., Mandaluyong City

1550 Metro Manila, Philippines

Tel: +63 2 683 1093

Mobile: +63 917 8343-425
Email: analyn.rubenecia@cdia.asia

www.cdia.asia; Follow us: 

mailto:analyn.rubenecia@cdia.asia
http://www.cdia.asia/


CDIA Letterhead 

The diagram shown here is the basic 
CDIA letterhead, which should be 

used in all CDIA correspondences, 
including mission reports.

Use Arial, size 11 for the letter. And 
use block letter-type and justified 

consistently.

09 February 2019

Mr. John Dewey

President

Urban Solutions, Inc.
79 Anson Road 

079906, Singapore

Dear Mr. Dewey:

Greeting from Cities Development Initiative for Asia!

Lorem Ipsum is simply a dummy text of the printing and typesetting industry.

Lorem Ipsum has been the industry's standard dummy text ever since the

1500s, when an unknown printer took a galley of type and scrambled it to
make a type specimen book. It has survived not only five centuries, but also

the leap into electronic typesetting, remaining essentially unchanged.

Thank you!

Truly yours,

An Rubenecia

Communications Specialist



08 Digital Media



Email Signature

E-mail signatures should include the signature
information of staff with our funders’ logos. Hyperlinked website and social media handles 

should also be added after the contact details. 



Presentation Template

Photos shown here are some of the illustrations and layout recommended for every CDIA 
presentation. 

Please request for the presentation template from any CDIA staff.



Website and Social Media Accounts

The CDIA website (www.cdia.asia) and its social media accounts should use

the basic identity components of CDIA, specially the typography and color 

palettes. It should also incorporate photographs with both technical and 
editorial values.

http://www.cdia.asia/


www.cdia.asia 

/cdia.asia/  

@CDIA_Asia

https://bit.ly/2UlCGxL

Use this template as the final slide of each CDIA presentation.

/company/14575387/

https://web.facebook.com/cdia.asia/
cdia.asia
https://www.linkedin.com/company/14575387/

